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The Facebook live reached 1K people and had 239 minutes viewed. 

FACEBOOK LIVE STREAM 

https://www.facebook.com/nbstelevision/videos/455275690053193/

https://www.facebook.com/nbstelevision/videos/455275690053193/


The majority of the 
audience was from 
Kampala and Dubai.

AUDIENCE INSIGHTS 



The majority of the 
audience were men 
between 25-34 years. 

AUDIENCE INSIGHTS 



The hashtag reached 2.9M  people online.

HASHTAG PERFORMANCE 



NBS TV and RRightsAfrica had the 
highest share of voice. 

VOICE SHARE & CONTRIBUTION



The overall sentiment was positive. 

ONLINE SENTIMENT 

https://youtu.be/C-NQGnKUNHk

https://youtu.be/C-NQGnKUNHk


Talkshow



Live Broadcast

https://www.youtube.com/watch?v=b4axFM-yT5g&t=7407s

https://www.youtube.com/watch?v=b4axFM-yT5g&t=7407s



